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Part 3: Media and Advertising

1. Analysis of the media

1.1

1.2

1.3

1.4

Why are magazines and newspapers important to the community? Discuss
freedom of the press and the importance of current affairs to everyday life.

Define ‘literacy’ and what it means to be able to read. Discuss the value of
communication through written text. Ask students to list the first 10 things that
they must read in the morning, from the time on their alarm clock, the label on
the toothpaste tube (to make sure it really is toothpaste!), to the bus timetable.
Try to emphasise the amount of things that we read on a daily basis.

Where do you see people reading newspapers and magazines? Ask the class to
suggest the titles of publications they have seen people reading.

Homework: Have students go home and write down the names of newspapers
and magazines they have at home.

2. Analysis of Advertising

2.1

What makes an effective advertisement? Have students bring in a newspaper or
magazine ad that they like. Following a discussion of layout, type, catchy words
and images, encourage them to share with the class why they like it. Take
images, photographs, content and layout into account.

3. Create Your Own Advertisement

How can you use the media to educate the general community about newspaper and
magazine recycling?

3.1

3.2

3.3

Produce a display advertisement suitable for publication in a newspaper. Your ad
should promote the benefits of newspaper and magazine recycling in local
communities.

To make the advertisement realistic, draw a frame 137mm wide by 200mm
deep. This would fit in a standard four column wide by 20cm deep advertisement
space. Part of the discipline of producing an ad is making the information fit the
space, and making the best use of the limited space available. Anyone can draw
a big ad on say, an A3 or an A4 sheet. The skill is in making use of a finite
space.

Use information on the PNEB website (www.pneb.com.au) and on the PNEB fast
facts sheets to come up with ideas that could be illustrated in the
advertisements. For example:


http://www.pneb.com.au/
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e the environmental benefits of recycling
e how to use recycling services at school or at home.
e how newspapers and magazines can be reused around the house.

4. Tips for Effective Advertisements

4.1 Keep it simple, with:
¢ a heading which catches the eye - boldness and contrast help
e a brief message

e a striking illustration

4.2 When a person looks at a page, their eye starts at the top left and travels
towards the bottom right corner so:

THE HEADING should be at the top, starting at the left and

the FINAL MESSAGE should be at the bottom

Advertisements using this principle score 73% good comprehension — reverse
this positioning and comprehension drops to 37%.

4.3 It does not have to say ‘You’ or ‘Your’ but it's amazing how often these words
can help.

4.4 The headline can be the only text in an advertisement, or a brief message can
add details.

4.5 A drawing helps give impact to the advertisement. It should use bold lines and
strong, bright colours.
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